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i-101  Mariagement Loncepits end Processes
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C-107 Indian Ethaos and Values

C-108 Computer Applications in Management

MBA PART~1 (SECOND SEMESTER)

C-201 Marketing Management

£-202 * Financial Management

L-203 Productison and Meterisl Management

L-204 Human Rescurces Management

€-205 Accounting for Managers

L.206 Communication Skills
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£-521 1India's Foreign Trade Policy
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MBA PART TIME

The schedule of papers prescribed for MBA(Part T
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101 Management Concepts asnd Processsss
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MBRA FULL TIMe
First Semester
MANAGEMENT CONCEPTS & PROCESSES |

.

P —_—

COURSE : 101
COURSE OBJECTIVES :

To develop an understanding of’ development of management thoughts through

ages and functions of management. Additionally the purpose is o acquaint students with
dimensions of individual psychology which are applicable 10 effective performances in

organisations.
COURSE OUTLINE ;
Unit-1 : Nature, Scope and Process of Management, historical evolution of

Management thought. Different approaches and systems of management.

Unit-2 : Management Functions : Planning, Organising, Staffing, Directing and
Controlling. Tasks and responsibilities of professional managers.

Unit-3 : Introduction to Behavioural Science and understanding human behaviour,
Individual differences. Sensation and perception, Attitudes and values,

Unit-4 : Personality, Socialisetion, Learning, Culture and Behaviour, Stress and
Coping.

Unit-§ : Motivation, Communication, Leadership. Counselling and mentoring.

SUGGESTED READINGS :

L.

- . .

== R = I

11,
12,

W.G. Scott & T.R. Mitchell : Organisation Theory-A Structure & Behavioural
Analysis.

R.A. Sharma : Organisation Theoty and Behaviour.

Ishwar Dayal : Organisation Development.

Robbins : Organisational Behaviour, Concepts, Controversies and application.
Freed Luthans : Organisation Behaviour.

L.M. Prasad : Organisation Behaviour.

V.S.P. Rao, P.S. Narayana : Organisation Theory and Behaviour.

Koontz. O Donnell, Weihrich : Essentials of Managenment.

Newman, Warren and Summer : The Process of Management. Concepts Behaviour
and Practice.

Brech, E.F.1..: The Principles and Practice of Management.

Davar, R.S. : The Process of Management.

Prasad, L.M. : Principles and Practice of Management.



MBHA FULL TIME
First Semester
MANAGERIAL ECONOMICS

e R 1 e v

COURSE : 102
COURSE OBJECTIVE :

To acquaint students with basic tools of micro economics which help in manapenial
decisions and 1o evaluate impact of some macro futures on decisions of managers.

COURSE O
Unit-1:

Unit-2:

Unit-3:

Unit-4:

Unit-35:

UTLINE :

Nature and Scope of Mumagenal Beconomies. Uencepts and Tools
Economic Analysis in relation to Managenial Decisions Making, Functions
and responsibilities of Managerial Economist.

1y

Demand Analysis, Determinants of Demand., Demand Forecasung. Ultility
V/S Indifference Curve Techniques, Elasticity of Demand Consumer Surplus.

Law of Returns and Production Functions, Production Decisions, Producer
Choices, Output Maximinsation, Least-Cost Combination, Cost Concepts,
cost Classifications, Economies and Diseconomics of scale sand Cost
Control, Cost output relationships, Selling Cost and its Impaet,

Price-output decisions under different market conditions. Perfect and
Imperfect Competition, Monopoly, Monopolistic Competition, Price-
Discrimination,  Product-Differentiation, Oligopoly Market. Bilataral
Monopoly, Product Line Pricing Nature and Concept of profit in managerial
Economics, Theories of profit and profit maximisation.

National Income, Business Fluctuations and Trade Cyeles. Impact of Trade
Cyvele on Society, Social Cost Benefit Analysis,

SUGGESTED READINGS :

i 1 Managerial Economics : by Varshney & Maheshwari Pub. Sulian Chand,
2 Mote, Paul & Gupta-Managerial Economics : Concepts & Cases

3 D.N. Dwivedi-Managerial Economics.

4. D.C. Hague-Managerial Economics.

- C.1. Savage & J.R. Small-Untroduction to Managerial Economics.

b. C.J. Stocks-Managerial Economics.

% I.L. Riggs-Economics decision Models.

8. K.L. Cohen & R.M. Cyert-Theory of the Firms.

, D. Gopalkrishna-A study of Managerial Economics.

18,  Brigham and Pappas-Managerial Economics.

11,  Habib-Ur-Rehman-Managerial Economics.



MBA FULL TIME
First Semester
ENVIRONMENT AND MANAGEMENT

COURSE : 103
COURSE OBJECTIVE :

To expose the students to the corporate business environment forces that may

affect their future decision making.

COURSE OUTLINE :

Unit-1: Business environment concept, nature and scope, lis relevance in managerial
decision making, environmental scanning, Understanding Indian society
through history, Impact of British colonialization on Indian business.

Unit-2: Society and Culture, meaning and manifestations of culture and s
implications for managers, Changes in the Indian society, emerging middie
class consumers in India, Political environment of business in India.

Unit-3: Economic environment of Indian business : Planning, industrial policy,
Liberalization and globalization,

Politico economic systems in the world : communism, socialism and
capitalism.

Unit-4: Technological environment of business : impact of iechmology on business,
problems of transfer of technology, social issues related with technology and

~ their relevance for business.

Unit-5: Emerging issues in Business environment : Concern for environment, Lco-
Mark, Social responsibility, business ethics, Values and management.

SUGGESTED READINGS :

1. Cherunilam, F.; Business Environment, New Delhi, Himalaya Publishing

House 2001,

2 Misra and Puri ; Indian Economy.

3. Dutta and Sundaram : Indian Economy.

4, Trived: : Government and Business.

3. Business newspapers, magazines and journals.

6, The Internet.

7. Business Policy and Environment : Michael, U.P. (Sultan Chand)

8. Agarwal and Dewan, Business Environment (Excel Books)



MBA FULL TIME
First Semester
FINANCIAL ACCOUNTING

COURSE : 104
COURSE OBJECTIVE :

The objective of this course is to develop an understanding of basic concepts of
financial accounting. It also covers the mechanism of maintaining financial records in a
business firm and tools and techniques of financial analysis.

COURSE OUTLINES :

Unit-1: Financial Accounting-scope and importance, meaning, nature and rule of
accounting in business, accounting concepts and conventions.

Unit-2: Accounting Mechanics : basic records, understanding of transactions and
related . documents, process leading to preparation of trial balance,
understanding of P. & L. A/C and Balance street of non-corporate entities.

Unit-3: Depreciation accounting and policy, company law provisions relating to
preparation of various financial statements, preparation of final accounts of a
Joint stock company.

Unit-4: Nature, functions and limitations of financial statements Analysis and
interpretation of financial statements. Major tools of financial analysis, ratio
analysis, capital structure ratios, profitability ratios, activity ratios.

Unit-5:  Preparation or fundg flow and cash flow statements, measurement of business
income, techniques of inflation accounting, recent trends in accounting.

SUGGESTED BOOKS :
1. Accounting for Management : S.K. Bhattacharya and John Dearden.
2, Gupta R.S. : Advanced accountancy, vol, [&I1

3. Shukla & Grewal : Advanced Accounts.

4. Botliboi : Double entry book-keeping.

5. Grewal, T.S. : Introduction to Accountancy.
6. Piokles : Accountancy,

y Kom & Bovd : Accounting.

8. Keige & Keller : Intermediate accounting.
92 Harmanson & Solemson : Accounting : A Programmes Text-Book.

10.  Robert Anthony : Essentials of Accounting.

11.  Dr. D.C. Sharma & K.G. Gupta : Management accounting.



MBR EULL TIME

First Semester
QUANTITATIVE METHODS

COURSE : 105
COURSE OBJECTIVE :

The basic objective of this course is to make the students familiar with basic
mathematical and statistical tools with emphasis on their applications in managerial
decision making,

COURSE OUTLINES :

Unit-1:

Unit-2:

Unit -3 :

Unit-4:

Unit-5:

Statistics : Concept, significance and limitations, collection of primary and
secondary data, classification and tabulation, Frequency distributions and
their graphical representation, Measures of central tendency, dispersion,
Measures of skewness and kurtosis.

Linear and Multiple regression, and correlation-partial and Multiple,
qualitative data-contingency table, Measures of association of attributes.
Index numbers, time series-its components and their determination.

Probability : Definition, additive and Multiplicative Rules, Conditional
Probability, Days's Rule, Random Variable, Mathematical expectation,
Forbability Disttibution : Binomial Poisson, Normal, Law of Large numbers
and central limit theorem (without proot).

Methods of sampling estimates, their Bias and Mean Squared Error, sampling
and Non-sampling Errors, Tests of significance : Testing the Means and
Standard Deviations for large samples. Tests for the Proportions test for
significance of Correlation and Regression, Coetficient.

Chi -Square, test of goodness if fit and independence in contingency tables,
F-test for a quality of two variances and in analysis of variance.

SUGGESTED READINGS :

1. Levin, R.I. and Rubin, D.; Statistics for Management, New Delhi, PHL

2, Srivastva, U.K., Quantitative Techniques for business.

3. | Kothari, C.K., Quantitative Techniques

4, Goon, Gupta and Dasgupta : Fundamentals of statistics

3. Gupta and Gupta : Business statistics



MBR FULL TIME

First Semester
_BUSIHESS LEGISLATlON

COURSE : 106
COURSE OBJECTIVE :
Basic understanding of various legal acts relating to establishment and

conduct of business.

COURSE OUTLINE :

Unit-1: Laws related to establishment & forms of Business : Partnership Act-
1932, Companies Act- 1956.

Unit-2: Laws relating to Business Dealings : Indian Contract Act (sec. 1 to 73),
Sale of Goods, Transfer of Property Act/Stamp Act.

Unit-3: Laws relating to Business Instruments & Documents : Negotiable
Instruments Act, Patents and Trademarks Act.

Umt-4: Laws relating to Labour : Factories Act, Payment of wares Acl,
Minimum wages Act, Industrial Disputes Act-Irade Union Act.

Unit-5: MRTP ACT, FEMA, IDRA.

SUGGESTED READING :

i, Company Law by Autar Singh.

p Mercantile Law by A.K. Sen.

3 Mercantile Law by N.D. Kanpur.

4. Lectures on Company Law by A.K. Shah,

8 Industrial Law by N.D. Kanpur.

6. Bare Acts Contract Act, Companies Act, MRTP, Act, FEMA. IDRA etc.



MBA FULL TIME
First Semester
INDIAN ETHOS AND VALUES

COURSE : 107
COURSE OBJECTIVE :

The main objective of this course is to provide the students an understanding of
Indian cthos and values, secular vs. spiritual values in management and lessons from
Indian educational system.

COURSE OUTLINE :

Unit-1:

Model of Management in the Indian Socio-Political Environment; Work
Ethos ; Indian Heritage in Production and Consumption.

Unit-2: Indian Insight into TQM : Problems Relating to Stress in Corporate.
Management - Indian Perspective ; Teaching Ethics;

Unit-3: Tans-cultural Human Values in Management Education : Relevance of
Values in Management ; Need for Values in Global Change - Indian
Perspective ;

Unit-4: Values for Managers; Holistic Approach for Manager ; Personal Growth and
Lessons from Ancient Indian Educational System ; Science and Human
Values.

Unit-5: Secular Versus Spiritual Values in Management: Personal Growth and
Lessons from Ancient Indian Educational System ; Science and Human
Values,

SUGGESTED READINGS :

1, Chakraborty, S.K.: Foundations of Managerial Work - Contributions from Indian
Thought, Himalaya Publishing House Delhi 1998,

2, : Management Effectiveness and Quality of Work-life- Indian
Insights, Tata McGraw Hill Publishing Company, New Delhi. 1987,

3 : Management by Values, Oxford University Press, 1991,

4. Drucker, P : Managing in Turbulent Times, Pan Books London 1983,

. 3 Kumar, S. and N.K. Uberoi : Managing Secularisin in the New Millennium. Excel
Books 2000.

6. Griffiths, B. The Marriage of East and West, Colling, London 1985,

7. Gandhi, M.K.: The Story of My Experiment with Truth, Navjivan Publishing
House. Ahmedabad, 1979.



MBR FULL TIMe
- First Semester -
CCMPUTER APPLICATIONS IN MANAGEMENT

COURSE : 108
COURSE OBJECTIVE :

The objectives of this course include developing an appreciation of different
software and hardware systems available in the industry among the participants and build
up the experience of computer usage in business organizations with specific reference to
commercial data processing systems.

COURSE OUTLINE :

Uni¢-1:

Unit-2:

Unit-3:

Unit-4:

Unit-5:

Computer-An Introduction-Computers in Business; Elements of Computer
System Set-up; Indian Computing Environment; Components of a Computer
System; Generations of Computers. S

Computer Languages ; Personal Computers in Business, PC- Software
Packages-An Introduction Disk Operating System and Windows; Text
Processing Software. Introduction to a spreadsheet software; Creation of
spreadsheet applications; Range, Formulas, Functions, Data Base Functions
in spreadsheet; Graphics on Spreadsheet. Modes of Data Processing-
Computer Software System; Software Development Process,

File Design & Report Design; Data Files- Types/Organizations; Master &
Transaction File; Relevance of Data Base Management Systems and
Integration of Applications; Basics of Data Processing; Data Hierarchy &
Data File Structures,

Application Portfolio Development. Introduction to a Micro Data Base
Manager, Program Development Cycle; Flow Charting; Input-Process-
Output Analysis; Report Generation & Label Generation;

Programming Concepts; Use of Files in Programming. Presentaiion
Graphics-Creating a Presentation on a PC. Data Communications;
Networking-LAN & WANs. Management of Data Processing Systems in
Business Organizations.

SUGGESTED READINGS :

1. Burch, John and Grudnitski Gary, Information Systems : Theory and Practice,
New York, John Wiley, 1989.

2, David, Van Over. Foundations of Business Systems. Fort Worth, Dryden, 1992.

3. Eliason, A.L. On-line Business Computer Applications. 2nd ed., Chicago, Science
Research Associates, 1987.

4, Estrada, Susan. Connecting to the Internet. Sebastopol, C.A. O'Reilly, 1993.

5. John, Moss Jones. Automating Managers: the Implications of Information
Technology for Managers. London. Pinter, 1990,

Long, L. Computers, Englewwod Cliffs, New Jersey, Prentice Hall Inc., 1986.

7. Summer, M. Computers Concepts and Uses. 2nd ed., Englewood Cliffs, New
Jersey, Prentice Hall Inc., 19§8. : o



MBH FULL Tiine
Second Semester
MARKETING MAMAGEMENT

COURSE:201
COURSE OBJECTIVE :

The main objectives of the course is to provide the students an understanding of

basic concepts of modern marketing and to familierise them with the vartous tools and
techniques based in this area.

COURSE OUTLINE :

Unit-1: Introduction to Marketing Management : The meaning, Scope role and

importance of marketing, Tasks and philosophy of marketing management,
selling concept & modern marketing concept & difference in between the
two, strateqic marketing and marketing process.

Unit-2: Marketing opportunities and analysis : The marketing environment, Buyers

Behaviour alongwith models and Marketing segmentation. Market
measurement and forecasting.

Unit-3: Product Strategy and Planning :- Product Mix and brand S_lrateg)_', New

Product Development Strategy. Product life cycle.

Unit-4: Management of Marketing Effort : Pricing decisions, Channels of

distribuition, Advertising, Sales promotion and personnel.

Unit-5: Administering the Marketing Programme : Marketing Organisation,

Introduction to Marketing Research and information system.

SUGGESTED READINGS ;

i Philip Kotler : Marketing Management (Analysis Planning and Control}, Prentice-
Hall of India Private Ltd. New Delhi.

2. William J. Stanton : Fundamentals of Marketing, McGraw Hill Ltd. New Delhi.

3. Cundiff, Still and Goveri : Fundamentals of Modern Marketing Prentic-Hali of
India Pvt. Ltd. New Delhi.

4 George D. Downing : Basic Marketing, charles E. Merrill publishing Company,
Columbus, Ohiao (USA). - S

5. Subhash C. Mehta : Marketing (Environment, Concepts & Cases) Tata McGraw-
Hill, New Deihi.

6. Buskirk : Principles of Marketing.

T Mec.Carthy, Basic Marketing-A Managerial apporach.

8. Hes Kett : Marketing,

9 Lipton and Darling : Marketing Fundamentals : Text and Cases.

10. Dholkia : Marketing Text and Cases.Sharlekar S.A. : Marketing Management.

11. Sherlekar S.A.: Marketing Management,



MEBR FULL TIMEe
SECOND Fgt Semester
il R

COURSE : 202

Course Objective : The course is designed to provide in sight into the problems faced by
a {inancial manager. It emphasises on financial management, principles and concepts, in
going concern, relating to the effective mobilisation and use of funds, ete.

COURSE OUTLINE :

UNIT-1:

UNIT-2:

UNIT-3:

UNIT -4:

Nature of financial function, scope, finance functions, financial organisation
and responsibilities of a financial manager.

(a) - Sources of short term finance-agencies, instruments and sources.

(b) - Sources of medium and long terni finance-agencies, mstruments and
sources.

Working Capital Management-concept of working capital and projection of
financial needs and financing of current assets, cash management and cash
planning determination of optimum cash balance, cash budgeting, operating
cycle concept, projected financial statements, Nature of inventories,
management of accounts receivable and factories Inventory management
process, working capital Finance, trade credit, bank finance, commercial
papers, accrued ¢xpenses, deferred incomes money market instruments,

Concept of value and return-time preference, compound value, present
value, present value of tends, preference shares, equity shares both, under
contents model and growth model. Cost of Capital-basic notion and
significance, concept of capital Structure theories planning and policy.

Capital Budgeting definition of capital expenditure planning phases of
capital expenditure nature of risk, conventrial, techniques of handling risk,
decision trees for sequential investment decisions,

SUGGESTED READING :

1. 8.C. Kucchal-Financial Management.

E-J

.M. Pandey-Financial Management.

3. Hunt & Others-Basic Business Finance.

4. Van-Horne-Financial Management and Policy.,

4

o =2

Hampton. Financial Decision Making.
Fastern and Brigham-Managerial Finance.
P. Chandra-Financial Decision Making.

Khan and Jain-Financial Management.



MBA FULL TIMe
Second Semester
PRODUCTION & MATERIALS MANAGEMENT

B

COURSE : 203

COURSE OBJECTIVE :

This course is designed to acquaint the student with the basic management
decisions with respect to production and effective utilisation of materials in manufacturing
& Services Organisations.

COURSE OUTLINE :

Unit-1:  Introduction, nature & Scope of Production Management, Production as a
subsysten of the organisation, interrelationships with other functions. Role
of models in production management operations strategies.

UNIT-2: Forecasting, designing products services & processes, Production planning,

Plant location, layout planning & concepts.

UNIT -3: Job design work measurement methods analysis compensation production

standards.

UNIT-4: Inventory Control-concept & introduction organisational planning for
inventory control, human factor in inventory control, value analysis, ABC
Analysis EQQ models Stores Control, codification & classification
warchousing waste disposal.

UNIT - §: Purchasing decisions vendor development, S.Q.C. Japanese manufacturing
system concept of quality circles, TQM, ISO 9000.

SUGGESTED READINGS :
1. Buila, E.S. : Modern Production Management,
2. Myers A. : Production Management.

Adam, E.Sr. & Ebert, R. : Production & Ooperations Management Concepts Models &
Behaviour.

L_»J

4. Dutta, A.K.: Mawrials Management.

5. Srinivasan, A.V.: Japanese Management.



MEBRA FULL TiMe
Second Semester
HUMAN RESOURCE MANAGEMENT

COURSE ;: 204
COURSE OBJECTIVE :

To introduce human resource management and its functions as well as o help
students to appreciate need for on going effort to establish sound human resource system
in organisation.

COURSE OUTLINE :

UNIT-1:

UNIT-2:

UNIT-3:
UNIT -4:

UNIT - 5:

Concepts, Evolution, Philosophy and Challenges of Human Resource
Management.

Human Resource Policy, Planning and Forecasting Systematic Recruitment
Scientific Selection, Induction Placement. Transfer and Promotion of
Human Resources in Qrganisation.

Human Resource Development-Concept, Issues and Experiences.

Methods and Techniques of Appraisal, Wage and Salary Administration.
Incentives, Human Resources Accounting, Human Resource Information
System.,

Industrial Relation Scenario, trade Unions, Discipline, Collective
Bargaining, Social Security and Weifare,

SUGGESTED READING :

1. Flippo, Edwin. B. : Principles of Personnel Management.

-

2w

LA

Mamoria, C.B. : Personnel Management.
Jucius, M.C. : Personnel Management & Industrial Relations.
Beach : Personnel- The Management of people at work.

Strauss. G. & Say less L.A. : The Human Problem of Management of Human

Resources,

SRR -

Personnel Management & Industrial Relations in India.
Monappa. A and Saivadain, M.S. : Personnel Management.
Personnel Management in India : Indian Institute of Management, Calcuita.

Report of the National Commission on labour, 1969 Ministry of labour, Govt. of India.



MBR FULL TiMe

Second Semester
ACCOUNTING FOR MANAGERS

COURSE : 205
COURSE OBJECTIVE :

The thrust of this course makes the student conversant with the three types of
information generated within an organisation viz. full cost accounting, differential
accounting and responsibility accounting as also to enable him to appreciate their uses in
managerial decision making,

COURSE OUTLINES :

Unit-1:

Cost and management accounting as a tools for control and decisions, aims
and objectives and nature of cost and management accounting as part of
management information system.

Unit-2: The elements of cost-direct material, direct labour, direct expenses and
overheads, full cost accounting full cost information its uses and mechanics.

Unit-3:  Marginal costing/variable costing and cost volume profit relationship,
Altemative choice decisions, Key factor and level of activity planning,
differential accounting concept.

Unit-4:  Budgetary Control and budget, preparation of budgets, flexible budgetary

: control, Responsibility Accounting, Management Control Structure and

process. '

Unit-S:  Standard costing, analysis of wvariances (costs and revenues) divisional
performance and transfer pricing.

SUGGESTED READING :

1. R. N. Anthony and G. A. Welsh, Fundamental of Management Accounting
(Richard, D. Irwin, 3rd edition, 1981).

2. C. L. Noore and R.K, Feedicks, Managerial Accounting (R South - Western, 5th
addition, 1980).

3. C. T. Homgren, Introduction to Management Accounting (Prentice Hall, 4th
Inddian Reprint, 1981).

4. Robert N. Anthony, John Dearden and Robert F. Vancil Management Control
System : Cases and Readings (Richard D. Urwin, 1965).

5. R.S. Kaplan, Managerial Cost Accountng,

6. Gordeon Shillonglaw; Managerial Cost Accounting (Richard D. Irwin, 5th
- edition, 1980).



MBA FULL TIME

Second Semester

COURSE : 206
COURSE OBJECTIVE :

The primary objeciive of the course will be personality development of the
students by making them effective in communication. This course will sharpen analytical
written and oral communication in skills required in business situations. It will also
familiarize the student with latest in communication technology. These wil! sensitize them
to their potential in becoming effective management communicators.

COURSE OUTLINE :

Unit-1;

Process of communication, channcls & media of communication,
communication network, facilitation & barriers to effective communication,
Inter cultural Commurication Nonverbal Communication. FEthics and
Communication.

Unit-2: Developing written & Analytical skills, use of graphics, Business
Communication, Report writing.

Unit-3: Oral Communication skills : Presentation skills Interviewing, Assertiveness

' training, Public Communication.

Unit-4: Organizational  Communication, Smail  Group  Communication,
Communicating with Employees, In Company Communication Barriers &
facilitations, Meeting and Commiitees, Discussion groups & briefing
sessions Public relations Social aspect of Communication, Press announ-
cements.

Unit-5; Communication Technology :

Implications of new communication technology, Automated Office Impact of
Computers in Business, Computer Crime, Data Frotection Telewoking from
home.

SUGGESTED READING

1. Lesikar & Pettet, Business Communication.

(All India "Travellers Book Sellers)

N A e e

Hill & Bovee, Business Communication (McGraw Hill).

Korlahalli: Business Communication, Sultan Chand & Sons.

Rai & Rai, Business Communication Himalays Publishing House.

S.K. Basandra, Computes for Manager (Global Business Proca)

G. Danta, Information in Enterprise (Prentice Hall of India).

S. Kishore, What every Manager should (Tata McGraw Hill) know about

Computers.



MBA FULL Tiie
Second Semester

COURSE : 207

COURSE OBJECTIVE :

Course objective : The main objective of this course is to familiarize the students
with the ongoing issues in international business environment and management.

Unit-1:

Unit-2

Unit-3:

Unif-4:

Unit-5;

International Business : an introduction, Definition nature and scope, process
of internationalization, theories of internationalization, bases of international
trade.

International Economic environment, Foreign investment theories and trends,
balance of payments, trade barriers: tariff and non tariff, International
organizations : WTO, UN, OECD, World Bank, IMF, ete., Free trade and
protection.

International political environment, management of political risks,
International Socio-Cultural environment: culture, language, cultural
analysis, cultural differences, stereotyping, lifestyles, Managing across
cultures: major issues in cross cultural managemierit.

Organization structures for international business, Strategic international
management, competitive advantage, international negotiations. [ssues in
international technology transfer, patent violations, protection of trademarks
and intellectual property.

Current trends in international business: MNCs, Trade blocks, FUROQ, World
markets : European Union, Japan, Middle East, and the US, environmental
concerns and economic development: developed v/s developing and third
world nations,

SUGGESTED READING

E Bhalla, V.K. and Shivaramu, S.; International Business Environment and Business.
New Delhi, Anmol.

2, Daniel, J.D. and Stopnehill, Al; International Business, New York, Addison
Wesley,

3. Bennet and Kassarijan: International Business, New York, Free press.

4, International Economics : Mannur, H. (Vikas).



MBHR FULL TIIVIE
Second Semester
_RESEARCH METHODOLOGY

—— — p— T — E—

COURSE : 208
COURSE OBJECTIVE :

To equip the students with the basic understanding of the research methodology
and to provide an insight into the application of modern analytical tools and techniques for
the purpose of management decision making.

COURSE OUTLINE :

Unit-1: Nature and Scope of Research Methodology: Problem Formulation and
Statement of Research Objectives; Value and Cost of Information.

Unit-2: Bayesian Decision Theory; Organization Structure of Research; Research
Process; Research Designs-Exploratory, Descriptive and Experimental
Research Designs.

Unit-3: Methods of Data Collection - Observational and Survey Methods,
Questionnaire Design; Field work and Tabulation of Data; Analysis of Data-:
Use of SPSS and other Statistical Software Packages.

Unit-4: Administration of Surveys; Sample Design, selecting an Appropriate

Unit-5:

Statistical Technique Attitude Measurement Technigues; Motivational
Research Techniques.

Advanced Techniques for Data Analysis - ANOVA, Discriminant Analysis,
Factor, Analysis, Conjoint Analysts, Multidimensional Scaling and
Clustering Methods; Research Applications.

SUGGESTED READING
y 2 Andrews, F.M. and 8.B. Withey Social Indicators of Well Being, Plenum Press,
NY, 1976.

Bennet, Roger: Management Research, 1LO, 1983.
Fowler, Floyd J.Jr., Survey Methods, 2nd ed., Sage Pub., 1993,

4. Fox, JL.A. and P.E. Tracy: Randomized Response: A Method of Sensitive Surveys,
Sage Pub.. 1986.
Gupta, S.P, Statistical Methods, 30th ed., Sultan Chand, New Delhi, 2001,

Golden-Biddle, Koren and Karen D.Locke: Composing Qualitative Research, Sage
Pub., 1997.

% Salkind, Neil j., Exploring Research, 3rd ed., Prentice-Hall, NJ, 1997,



MBR FULL TIME
Third Semester
' ORGAHISATIONAL BEHAVIOUR

COURSE : 301 __
COURSE OBJECTIVE :

There are three objectives of this course: (a) To explore group behaviour and

dynamics for human effectiveness (b) To analyse and implement the processes affecting
the working (c) development and change in Organisation.

COURSE OUTLINE :

Unit-1:  Group Dynamics : Inter-group and inter-group processes. Power and Politics,

conflicts and integration processes.

Unit-2:  Organizational Structure and Design: Job Design and Quality of work life.

Organizational climate and culture; cross cultural dynamics.

Unit-3: Organizational Effectiveness and management of change : issue and

Challenge.

Unit-4:  Organizational Development: Concept, Scope, practice and process of

- organizational Development interventions. Personal, Interpersonal, group
process in Organizational development. Team Building and team
development.

Unit-5: Emerging Trends : Organization learning, Empowerment, Corporate

governance etc.

SUGGESTED READING

1. W.G. Scott & T.R. Mitchell : Organization Theory-A structure & Behavioural
Analysis.

2, R.A. Sharma : Orgnisation Theory and Behaviour.

3. Ishwar Dayal : Organisation Development.

4, W.G. Bennis : Organisation Development- Its Nature, origins and Prospect.

5. French & Bell : Organisation Development.

6. Robbins : Organisational Behaviour, Concepts, Controversies and Apptication,
Prentice Hall of India.

. Fred Luthans : Organizational Behaviour, McGraw Hill.

R.D. Pathak : Human Behaviour in the Changing Environment.
Uma Sekaran : Organizational Behaviour, Tata McGraw Hill. -

10.  Holt: Management. o

11,

Keith Devis : Organizational Behaviour at Work, McGraw Hill.






