MLT.M, 101 FUNDAMENTALS OF MANAGEMENT

Unit 1

Unit 2 :

Unit 3 ;

Unit 4 :

Unit s :

Meaning, nature and functions of Management, Principles of Management,
recent develop'me_nt in Management, S,&;ience, Authority, Responsibility &

Accountability,

Process of Managementa‘PIanning}Organizing, Staffing, Decision Making and
Contraliing and control Technigues, Span of Management, Management by

Objectives, Management 'c-).; Exceptions. |

Centralization VS Decentrajizat‘ion‘ Leadership, Personality vah;er-. and

‘.Attitudes-Pelrceptian, Management Conlrol-lts process and  lechniques.

Control System, Total Qualily Management.

Communication-meaning, imporiance and essentials of Communication,

Process of Communication, Types of Communication.

Barriers 1o ‘effective - Communication, Importance  of Deveiopin_g

Communication skills.

SUGGESTED BOOKS:

—_
.

darold Koontz and Heinr Weshrich:Managemeni
L.M.Prasad: Principles of Management
C.D.Gupta: Management Concepts and Practices

B.3,Mashal:Management Theory and Practice

Buman and Thakur: Management lfToday-Principles andg v

Hownr H,8.: Tihie proapsa alf Manggemool

Brech E,F,L.: The Principles and Priactice aof oonogomsn

flao and Narayana: Management

HLOK. Agarwal:lf’rinciples of Management

" Louis A,Allan: Managemwment andg Organisation



M.T.M, 102 BASICS OF TOURISN . '

Unitt . Concept dehmlion hrstory nature scope cmd different ty, o .

Letnand, the Delermihanls and Mothdllng factOis

L

Unit 2 - Forecasting and n_ggaasurihg Tourist;‘. Demand, Teurism p'roduct\
Unit3 ©  Tourism Inflaslructme lotmsm Impact & impact assessment,

Unit4 :  Indian Touriism to'dzw, emergmg trends and new thrus! areas, inslitufion lor
tourism_promotion. in Indian- ITDC, UPT, USPTDC, Monelary and Fiscal

incentives for toutism development,

Unit5 . International '!_'ouriém Organizations - TAAT, IATO, NRA, FHRN,'W'fAF"i"I'A,
ASTA UFTAA, IiCAOn‘!A'I'O. UTTAR PRADESH- Mainy destinalions Toutism

et ROlicy and development schemes.

' LI

+
1

SUGGESTED BODKS: ' .

1, A K,DBhatin: - {ourmm Develupment:Principlos Proctines
and phllﬂuophleb Sterling Publishers, Now Helhi

2. Mc Intosh Robpri:Tourism Principles,Juhn Wiloy, Mew Yor

.3. - J,M.b, Negi: Touriom Trﬂan~E0nantS and Principleoa,

Geetonjali Publications, New Delhi

4, H,oN, Kéul:UynamicS_of Tourism:A Trioloyy, Ytexrliing,
New Delhi '
5. P.N..Sé.'th:ﬁqi:cés sful Tourism P Lanning an d Managemenl, bn-

Section Publications

6. Holloway, Chrisdopher:Business of Towcdisw



M. 7.M. 103 .nglcs_DE;TDUBJBM ACCOUMTING AND FINANCE -

Unit4 : Efemenis of B_o'qk Keeping- definilion, objects, system of book keeping, ¥
_sing[e entry double entry, Classification of Accounts, rules of debt & credi, o

terms used in book'keeping,

Unit2 :  Journal - form of journal entry, Ledger- forms of ledger posting, balancing of
. rlal

accounts significance of balance, / paiance - preparation, preparalion of

"rl,L ""f':'-~frnal accounts, lrading, and porfit and loss account,balance sheet

adiustment for stocks accoun[s> prepayments, provisions for deprecation '_"-15

and doubtfu! debts,

¢

Unit3 -: Forms of Cash Book., preparation of Cash book, The Company
Accounts - Source of finance, legal provisions relating 1o final Accounts.

interpretation of financial information by reference of ratio analysis.

Unitd4 : Introduclion to Costing- collecting Cost, setting the sales price, operaiing
costs, Introduction to decision markeling costs, cost behavior, marginal

cosiing hreak- even analysis.

Unit s ._: Travel Accounting - sales g‘;eneration, accounting and control, airline sales
reporting & payment, other services- cargo, tours, passport, visa, surface
transport booking and arrangements elc, net payment reporis, Generai
pracedure of agcounting in a travel agencies- budgetary controf, cash

budge{) bank réconci!iation, credil cards, fl'exible‘budget,'responsmifiiy

accounting.

v

SUGGESTED BUOKS: g B

. © Borald F.Suttin:Financial Management in Hotel end Lateria

Heinemann, London

T 2. .Boni and F,F,:F'{o{tel Organisntion Management and Azcnun.
ancy, Sir I[SAAC, Pitman, London )

3. . Horwarth and Tonth:Hotel Accounting Ronald Fress,iews York

£

~ 4, M.Negi:financial and Lgst Contrni Techniques for Hotel an

Catering Industry '

5. Accounting for Wawagement 5,K.Bhattachary a anu Huhn
. Deardon - _ .

6. . Gupta R.L,; Advaéced nccountancﬁ, Yol, 1 & I1

T7. shukla and ﬁrewal:ﬂqvénceduRccountancy Volume 1 » 1l

8, br. U.C, Sharma and K.G.Gupta:Management Accounting

g. Saxena and UaﬁhiSt:EDStIACCGUHting '

10, . Maheshwari and Mittal: Cost Accodfiting

gl
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M.T.M: .104-COMPUTER APPLICATION & INFORMATION TECHNOLOGY IN
TOURISM '

Unit 1 : History of computers, funlctioni_ng of Computers, components of compulers,
Different types of Memory, Input devices, Oulput devices, Sivraye devive,
Algorilhm, Flow Charts, H/W and S/W, types of S/W., Operaling system & its

bFuncliohing, Languages- low & high level language, Compil'er. lr'lnlerpreiei"
Assemb[er. '

Unit 2 : BIOS, POST, Boot praces‘s, DOS operating system - internal & exlermal
commands, Batch Files. File Names, erasing renaming, displaying & moving
files, piping comménds. Multiprogramming, time sharing, online & Real time

operating system.

Unit 3 : Graphical User Interface- Introduction to MS-WINDOWS- features, dilference
between Windows 98 and Windows 2000, creation of files, folders, moving

c an ;
renaming, /- ?pbf iiie% from one folder to another, Windows exploter, conliol

'+ Panel, Desklop

Unit 4 :- Introduction to MS-Office 2000, MS- Word, MS-EXCEL, MS- Power Point, MS-
ACCESS, MS-Outlook 1

Unit 5 : Introduction to Internet, LAN, WAN, MAN, Email, creation of E-mail account,

Sending/ Receivingl.mail's, Search Engines/ Web sites.

'

SUGGESTED BOOKS:
14 Lauden K,G, and Llauc!ebn j,P, Management Informatinn Dysd

A Contemperary Perspective(PHI)

- Medlik,S. Managing Tourism

1 Foster D,.L .: An Introduction tao 'IIII‘:"-'IU!?J and Tpurism ‘
4, P.K, Sinha: Fundamentals of Compulers ' ' |
3 Hunt and Shell_y': Camputers and Commonsense E;



M.T.M. 105 INDHAN HISTORY & HERITAGE MANAGEMENT

Unit 1

Unit 2

- Unit 3

Unit 4

Unit 5

Brief surbey of Indian History, Ancient Period, Medieval Penod, Modern

Period India, Main characierislics of Indian Culture- Continuity, mulliplicity,

 TRPRE

unity in diveristy, Indian society- The four Varnas, the cste system, the Hans- .

kar | the martiage system, the Gurukula system the Mughal society and

culture

Impact of islam on Indian Culture, Indian Architecture- Ancient, Medieval,
Coionial, Indian. Dance, Music, Festivals, Custom, fradition and rituals,

costumes, cosines. ) o

Indian Painling & Sculpture- Ajanta Painting, Rajput Rainting, kangra Style,

_'_Mughal Painl}n'g,' Sculptures- Ellora, Khajuraho, Konark etc., Prominent

centres of pilgrimages Tourism in U.P. & india, Modern Urban Centres of
India, Indian Religion- main characterislics, Bhakti movement, Sufism,

Buddhism, Jainism, ) x

INDIA TODAY- Eco‘nor&w. Society Industrial Development, Political scenario

foreign policy, NAM, SAARC, Meaning, concept, and need for Heritage

Management, Cbnsewalion, Prevention & Restoration.

Prominent Herilage Sites- Location, Altraction present Condilion, general
causes for Deterioration, General Principles & guidelines for Conservation &
preservation, rale of A.8.L in Conservation, preservaiion and maintenance

of moriumenls,' Heritage ‘Mgnagement .and Tourism Planning, hnpact

-Assessment.

SUGGESSTED BOOKS: : .

1.

Br. I,E,Gup:’r_a and Dr, 3ushama Kasbekar: Tourism

Products of India, G,A, Publications, Indore

:

i

V.E, Saha: Wildlife in India, Natrej Publishzrs, Ushxadun

Singh R,L, India:.A Regional Geography, Varanasi, iiationa

Geographic Scciety of India
Agarwal V,9,: Herii':age of ladia Arw

Basham A.L.: A Cultural Histozy of Indis

Kosambi 1,Y,: The Culture and Civilisation eoi -mcaind

India

Ambrose Kay:; Classical udasnce and Customs of lnuix

SRR | el



M.T.M, 201

Uanlt 1

Unit 2

Unit 3

Unit 4

Unit 5

H '. . .
Il :
'1

iNTRDDUCTION 18 TOURISM MARKETING

Marketing d-alini!loﬁ. perspecilives, Markeling and :Tourlsm Marketing

Research and {ts applicalion in Tourism Survey and forecasting 'n Tourism,

- Fargal tmarket aGIQCtEGH pasitioning and 8 P's of Markeling.

—

Tourism producl- pricing of dilferenl Tourism pﬂckageslproduc! Travel

. services markeling segmentalion in Travel and Tourism Marketing, Tourtism

" pperalion marketing.

Process of Marketing, managing the Markeling Mix in Tourism, Markel

" research data colfection & analysis, consumer behavior assessment,

-‘Process of Markeling Promotional Mix, Adverlising Media choice, Travel

Brochures, thms, fairs, Exhibitions, Markeling stiategles adopled In Inaia

packaging - Prograrmning, Public Relalions, publicity.

‘Specific problers  of Advertising Tourism  and managing Publicity,

Markelmg overseas- Goﬁt. of india, Pubiic Relations in Tourism Marketing.

/Eieference Books:

. Marketing Management Kotlex Phlllp
Tourism Marketlng Jha S.M,

+ Principzls of Service Marketing-Adrien,Palmer

1
2
. Service Marketing-Jha S.M.
4
5

., 2ales and M

arke‘ti_ng for Trgyel Professionals-foster Dennisl-;:-




mi LR, 26

Lindl 4

nit 2

o uUnit3

e

Uit 4

Unit 5

2

! HUMAN RESQURCFS DCVELOPMENT

Humnn lesvince Uavelepsenl - saonrdng nnd concopt, signtltcunco of 111

D for tourlsm, HIWD Matrix,

Various forms of H R organization, HRD cultuie & climate, Task Analysis,
H.R. Ptanning in tourism organization, personal management in towrism

ser!or- Prwale & Public.

Retruﬂmeni “Selection and Placemént “HRD Systems and Placement,

H & D System performance appraisal and Personal Appra:sai Grlevance

'vhandimg procedures

Training & Development- lourism educalion in India & fulure prospecis,

Tralning and development systern, Performance counsehing, Evaluation of ,

Training system.
Developmenla'[ _Su;}ervisioh- determinant of Personalily Oeve!oprﬁsnt,

managing dtssahafachon and Frusiration, Slress & Coping up, Counseling

and Momlom ing approach and avoldanr‘e aspecl of Managemenl

Reference Books:

1. Human Resource Management-Y,5,P, Rao

L

&

2. Human Respurce Management-Kéith Havis
3, HRD Practices-Bhatie B.S.,Verma H.L. : o
4, Human Rescurce Management-K,Aswasthapasa '
5

Personnel Management-Mamoria
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AT 203 ORGANIZATIONAL BEHAVOUR

Unit 0 0 Group Dynamioa: Inhis-gpoup and  Inter-group  procensscs, powor  and
Palitics, conflicts and Integration process. ' : : } :
Unit2 ' Organisational Structure and Design: Job Design and Quality of work life. _ :
Organizational climate.
Unit 3 :  Organizational Effectiveness and Management of change: Issues and
‘Challenges. R U
Unit4 : Organizalional Development: Concept, Scope, praclice and process of

Organizational Development Inlervenlions. Personal, Inlerpersonal, group

‘process, in! -Organisalional Development. Team building rand: team

dovelomont. FEEREITE i Tl y dnni - IR

Unit 5 Expari’_encea.of Qrganisational Dovelopment Interventlons In organisations:

Initiatives, Evaluation and future challenges. Short projects.

Reference Books:

1. Organisational Behaviour-Concept,Contoevercis Applications- Stenhe
Robbins '

2. Urgenisational Behaviour~Fred Luthans _ .

3. Urganisational Theory and Behaviour-R,A,Sharma /

4. Urganisational Behaviour-K,Aswasthapa

f
{
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1204 PUBLIC RELATIONS & c.ommumcmuom IN TOURISM |

A

. Public Relation - role of P R techniques in markeling, importance of Public
Ralations promotion, Public Relallon - Mix Adverllsing Sales Promotton.‘%:...'.::__-i

Publicity, thecl Sel!mg { _ ;
:(Jummumcallon— meaning and iinpottance in  Tourism, essenlials _0[_.,-'

Communlcat;on, Communlcalion Process Nelwork, lypes, -the Ten, .

wnnnandmer\{s Df good commumcanon (AMA 1961) : _ g
1 '(‘l = \\
X B_ar:‘iers to Effective Communication, importance of Developing of developmg hes

effective communication‘ skiil..

: OHICI’ii al'ld Press Colmnunlcauon

U TR L R

. Case otudy Deha{es and Group DISLUSGIOHS

'{ I ‘ I N v I“ f . - - : " g
! & i : . o A
erence Books: * ; : el B

Business _Cczmmghlcatlon —Leskar Petit .: :
gus iness Correspondance "and Report N:r:ll,:.ng—fiharma and_,'Mo'h

Negotiating_sﬁkills for ManagerS-Cohan i
i : 1 ) & . 1

Business Communication Studies-Monipally & Sk T

i .
3asic Business CommuniCEtion-Ra_ymond Lesikar

F i g
Uy B e e | T P 53
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Consarvalion of Nature, Wildlife Proteclion Acl. 1972,

i s i -
Hefezonce DBooks:! ‘
{, Ecology~P;B,Sharma ,
2. Ecrp.‘g,ogy-ﬁr.;{eax Bala Rastogi
3. Ecology~Shukla & Chandel
4, Ecology and Tourism-Savindra Singh J -

Liv pos ESO _‘,-m' ihwmm.nENT ANDTCUF’i M B
2 F
4 e .- ’l. : _.= . , j' o
Lkt §_-“:n".n':omm:fr'1{ and M_:m— tigin rofe in erwlromnenl, stale of envlronment,
sl o Bnvironmiental issues In indla, Population and Hs ecological implications,
Raesources crunch, Unempioyme"m and consequent problem, Deforestation
and wildli dep!nhon Urbamzahon and its impact on anronment Concepl
of msiamable Development and Environment, The Ievel of Enwromnent
.rd:(riess in India and |ts rmpo;!ante Environmental 1ertnfl1ology &
Jargon. f-
4
ndt 3 ¢ ihe concept of Carrying Capacily and lecal Resistance, Flora and Fauna
weallh of India.
Unit4  the Bio-geography of India and ils importance for towism, The Ecological
implications of tourlsm and the need for lourist education, '
nit 3 Conservation of Wildife, Red Data Book, International Union for



M.T.M. 301

Unit 1_:

Unit 2 :

Unit 3 :

Unit 4

Unit 5

51

ADVENTURE TOURISM

Adventura : Definition, Scope, Trends and opportunities in Adventure
Tourism Designing of Adventure Tourism in india. Attraclmg adventure

tourists to India - Scope, facilities development of relevant Iocahons

Wildlife Tourism - Naiior}al Parks, Sanctuaries, Biosphere reserve, Marine
parks, Safaris. ' '

Mountaineering, Tracking, Sun Sand & Sea tourism Prominent Beach
Resort of India, Marine Adventure. The winter Sports, Water sports, Youth

Tourism, Sporis Tourism.

The Desert advérjture - Desert Safaris Camel rides. Existing Infrastructure

for adventure tourism, Future prospects of Adﬁenture Tourism in india.

Importance of Human Resource in Adventure Tourism. Adventure Tourism

in U.P. main locations, future prospects, Govt. scheme.

Text Reading

» Tourism products of India - Dr. L.C.'Gupta/ Dr. S. Kasbekar

o A cultural history of India - Basham
o The wonder that was India - S.A.A. Rizvi
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M.T.M, 302 TOURISM PLANNING POLICY AND DEVELOPMENT \é\
- - ' B
Unit 1 ; Why planning in Tourism, Consequences of unplanned development - \\\
environmental, soctal, marketing, organizational etc. - _ 2
Unit 2 - Planning at different levels - local, regional, National & International,

Tourism Planning, Process, factors influencing planning, Sources of funding
- TFC of India, Incentives and concessions.

Unit 3 : Role of Public Sector in Tourism Development, Tourism Development

B

Process, Role of Private Sector in Tourism Development.

Unit4 « The Tourism policy of fndia and the National Aétion Plan for Tourism
\ (NAPT), Institution for tourism promotion in india ITDC, UPT, UF’STDC
departrent of Tourism, Directorate of Tourism.

Unit§ . Festivals bf_lndié. India Fest, Palace on Wheel, Kalinga Bali Yatra, Future
Promotional Plans. Case study - Haryana Tourism, Himachal Tourism,

Rajasthan Tourism, U.P.Tourism.
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M.T.M. 303 TRAVEL AGENCY & TOUR OPERAT 1 ON

Unit1 : Growth of Travel and Travel Industry. Travel Agency - meaning, definition,
its system, scope and present status.-Four Operators- meaning and

definition, duties.

Unit 2 : Setting up of a Travel Agency and Tour Operaling Unit, Govt. Rules &
Regulations, IATA Rules & Regulations, Documentation, Staffing, cost
benefit analysis, preparing feasibility report, sources of Income, WTO

standards. Travel Agent - duties and job responsibilities.

Unit 3 Organizaticnal Structure of Travel Agency and Tour Operators. Travel

Agency & Tour Operators - Functions - operating, marketing, accounting,

etc.

Unit4 : Ticketing, Preparation of Tour lItineraries and Quotations and Marketing.
ltinerary Dévslopment - meaning and definition, types, method. Tour
Packaging Management - types of Tours, Components of a standard
Package Tour, Tour designing, Tour H‘andling etc., Tour Costing and

Pricing.

Unit 5 : Escorting of Tours and Marketing of tour Packages, Hotel Reservations.
Accounting and maintenance of Forex Accounls, rrolieims  and
Perspectives of Travel Industry. Role of travel Industry in Tourism, need for

professionalisation of Travel Business and job ‘training for quality

improvement and  efficiency. Role &  contribution “of  -IATA,
ASTA,PATA,IATO, TAAL '
Text Reading

E :l“ravc_zl agency & tour operations - Jagmohan Negi
 Tourism and travel - Jagmohan Negi

» Successful tourism management - Pran Nath Seth

Lo Heg Jzamaiian, © Tova sigengy g Towr Cpoanen ¢ Consepr and Brinciples (A997). Bk,

2z I-;!.e-:i‘;i':-: 5, Dernizasg 0 Tiewd, Toamcin £ Mogercdiy (903, Buttznworth-Heinsmoern, Tinford
R

T Lisiw Savisnand Dhoannge maim, The indien Trose! Agzars, Hiralayan Books, Wew Delhi, 1990,

; : sephuch . Argeiioicd Tiaeed g Alvieg zinen Dovntic e Hall, London, 1550

8 Ger, Uinak, Deer, . o, Blwans 1O The Travel Jedumy . 5.V, 1 Puslicking Co., 1884,



MLTVL 300

Unit 1

Unit 2

Unit 3

Unit 4

Unit 5

ACCOMMODATION SERVICE AND MANAGEMENT

A - FRONT OFFICE

Front Office Department .- meaning and' functions, Tariff structures.
Organization, staff and their duties.l hierarchy, job specifications
Reservations - meaning, Functions reservalion system enquires
terminology, Group Reservation, Overbooking - purpose, Reporting an:z
Presenting Statistics - Room Occupanéy - Single occubancy, Doubiz
occupancy, Bed occupancy, House Count, Local occupancy, foreic-
occupancy, Average rates per room, etc. '

Front Desk Layout and equipment's. Reception - organization, sta®
Preparation for Guest A.rrivals. Checking Correspondence, Expected Arrive
List, Pre-registration, Receiving and Registration of Guests, the gue::
Reservation Card (GRC), method of Room Assignment, Luggage Handinz
and arrival re‘cogrds, Co-ordination with other Depalrtments. compilation ¢*
report & statistics. Handing Special Situation - Group arrivals anz
departures, Room changes, VIP's overbooking, complaints, Departurz
procedures. Information and communication Service-Bell Captain, door i
car parking ser-vices. telephone operating, telex, Computerized Rooms

Management Systems.

Front office Cashier and Billing - Manual Tabular ledger, manual billing
mechanical ledger & billing, computerized ledger and biiling.; Bell desi.
Lobtgy Manager Desk., Key Carq, Key Envelopes, F’ote_.'nlia} Roor
Occupancy, Available Room Occupancy, Potential Bed, OE:CUpanC}'

Available Bed Occupancy.
" B-HOUSE KEEPING

Meaning, and functions of the House kéeping department, Organization
Staff and their job duties and the overall general responsibilities of ths
Department, hiearchy, its systems, services provided 'by the House Keeping
Department, Inter-relationship belween House Keeping Department anc

other Departments, Relationship with exlernal agencies.

Altributes of the House keeping employee. Procedures in the Linen room
swing and uniform rooms. Clerical and office routine of Key control, maids
and house keeper's report, cheek lists and work cards, their formats anz

functions, lost & found procedures and storage.
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Unit 1

Unit 2

Unit 3

Unit 4

Unit 5

A
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TRAVEL TRADE AND TRANSPORT

Tourist Transpert System - airlines, surface (Bus coach, car rental;, railway,
cruise, ships and others. Airline Industry - Prominent Airlines in India &
International, laws pertaining to Airlines, Conlrol of Fares and Tariffs,
Prominent Indian and International Airports.

Airline industry -‘Licensing of Carriers, Limitations of Weights, capacities, Air
Taxi Operation, Air Charters. Operation, Air Charters. ICAO, ITATA, BerUda

Convention, The DGCA, Air Corporation Acts and future Plans.

Airport Handi.i;;g Procedure, Airport, In-flight Services. Surface Transport
System - Approved Travel Agencies, Tour Operators, Transport Operators,
Rent-a car and Tourist ceach Agencies, State and inter-State Bus & Coach
network  with s:peciai reference to U.P. and Ultarakhand. Tl'an.sport
Documentation, insurance, Road Tax, Fitness Certificate, All India Permit,
Contract Carriages. |

Rail Transport Network - types of tours available in India, Indrail Pass
Scheme and Packages available, Palace on Whee(s, Rail Yairi Nivas,
Railway Police, Railway Tourist Guides. Water Transport System in India -

prominent Ports, services available, prospects and future Plans -and

Growth.

‘Travel Formalities - Passport, Visa, Health Formalities, Taxés, Alirport

formalities, custom formaiities, currency exchange counter. Efficiency in the

Planning of ltineraries and Package Tours.

. - . , E "t 1% - r s
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INSTRUCTIONS FOR PAPER SETTER

This paper is being set for first time.
Total 9 gquestions are to be set, four guestions in

section-A, four questions in Section B and c¢ne
question guestion No.9 in Section-C.

Q.No.9 in Section-C is compulsory. This question
should be a case study.

'-Candidates will be required to attempt five

guestions in all including Q.No.9 which is
compulsory.

One Model question paper of other subject 1is
attached herewith. '



FRENCH LANGUAGE - I I -
O1.

02.
03.
04.
05,

06.

07.

08.

Articles, Nouns & Pronouns - the definite article and contraction of the definite article,
indefinite articles, nouns - regular plurals, irregular plurals, gender identification by word
endings, the partitive article.

The Interrogation - formation of questions by inversion, simple tense interrogative forms,
negation - formation of negative sentences, formation of negative interrogative.

Adjectives - qualifying adjectives, possessive adjectlves demonstratlve adjectives, regular
forms and irregularadjectives, plural of adjectives.

Prepositions - uses of certain prepositions , prepositions to indicate location or direction,
prepositions with geographical names , prepositions with modes of transport ,
prepositions with expressions of time, prepositions of cause.

Numbers - cardinal and ordinal numbers
Dates, Time and Seasons

Verbs - regular and irregular ( I and II (éroup of verbs), conjugation of verbs in simple present
tense (temps present), nearest-future (futu1 proche), recent past (passe recent), unpelatwe

% rple past ’}‘QT\SLQ asse composE )

General conversation - to présent oneself and otliers, to greet others, to tell -time, date,
seasons, days of the week, the months of the year, to telephone someone, at the hotel

reception, at the restaurants.
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French Grammar - Mary E. Coffman Crocker-
Bienvenue En France- A. Monnerie
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TA-301

FRENCH LANGUAGE - II

01.

02

03

Verbs - 1II group verbs, their conjugation, usage in simpie seatences

Tenses - sintple future tense (future simple), simple past tense (passe compose), imperfect tense
{ imparfait)

Adverbs and Adjectives - formation of adverbs, regular and irregular adverbs, position of
adverbs, comparison of adjectives and adverbs, comparitives and superlatives of adjectives and

adverbs.

04. Relative Pronouns
/

05. Formation of Passages N

06. Translation of Passages from English to French and vice versa

07. Role - plays

Text Reading

French Grammar - Mary E. Coffman Crocker
Bienvenue En France- A, Monnerie



FRENCH AN GUAGE - 111

01. Advance French Vocabulary

02. Conversation and text readin g in French
03. Introduction of expressions

04. Speeches in French

05. Role - plays

06. Cuisine and cuisine related vocabulary--

TA - 401
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M.T.\. 401

Unit 1
Unit 2

Unit 3

Unit 4

Units

“{ference Books

BASIC FARES AND AIR TICKETING

Introduction to world and IATA geography. Time calculations, world time
zones, conversion of thne (GMI, LST, DS}, Planning Itnoiles by Alr,

Familiarization with books - RED & BLUE ABC's, AIR TARIFF - RULES,
MPM, WORLD WIDE, TIM. Airiines schedules. Familiarization with Air Tariff.
Introduction to fare construction - main components of Domestic &
International Air fare mileage principle, Excess mileage allowance, Excess
mileage surcharge, Higher Intermediate Point, Circl_e Trip minimum, Black
Haul Check, Add Ones. Special Fares - excursion, student, -seaman,

Discounts in Domestic & International Airlines- infants, senior citizen, cancer "

patient, Travel Agents. Cancellation Rules in Domestic and International
Airlines. _ o B | -

Passenger Ticket and Baggage Check - One Way, Round the world trip,
Circle trip, Open Jaw trip, baggage allowance in international & domestic

sector. Frontier Formalities - Airport Formalities for domestic and

international flights. Ticketing entries.

LA S

Universal Air Ticket Plan, Credit Card Schemes and their use. Air

| Transportation Taxes., Miscellaneous - First Flight Coupon, international

currencies, Airline Codes for indian Cities and Prominent international Cities,
Reporting time, NO SHOW PASSENGER, SCHENGEN STATEES. prom(t:nenl

Airports in India & abroad. - _ S~

1. A Carge Tanitt rates book
2. IATA Live Ammat Regolatory Maaual _ \
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M.T.M. 402
Unit1

Unit 2

Unit 3

Unit4

\-

TOURISM _REGULATIONS _AND CONFERENCE _CONVENTI.
MANAGEMENT B |

Introduction to Conventions, Exhibitions, Meetings, Prominent Convention'

venues in India.

Definition of Conference and components of Conference Market. The nature
of Conference Markets, the demand for Conference facilities, the

socioeconomic significance of Conventions.

The Impact of Conventions local regional & national level on various

communities, demographic trends, international Market Perspective.

facilities, Project Planning, and Development, Organizing Events, Major

Unit 5

@ R

attributes of Meeting Planners.

Development of Convention Hotels, Sales and Marketing Plan, Hotel Service
Convention Management,, Human Resource Management, Transportation,

Group Fares, Airline Negotiations, Cargo Transportation, F & B Planning and

operation Management Incentives.
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- Trade -shows and Exhibitions - main purpose, types cf shows, benefits,- - - -



o - M.T.M. 403

Unit1
Unit 2
Unit 3
Unit 4

TUnits

BASIC CARGO RATING % DOCUMENTATION

Familtarization of Cargo Tariffs, Rules regarding Cargo Acceptance Weight

and principles of Cargo Rates.

General Cargo Rates, Concepts and Rating, specific commodity rates,
valuation charges, Airway bill, Disbursement (DB) Charges Collect (CC),

Government Documents.
Shipping Bills and other Export/Impert formatities, Custom formalities.
Aircraft Cargo configuration and capacily familiarization, Cargo Special

Loads, Live Animals Regulations etc.

Cargo Agency Sales Reports, Cargo Agency Commissions, Basics of =

Customs Regulations & Act with reference to Cargo.
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M.T.M. 404 -

Unit 1
Unit 2

“Unit 3

Linit 4

Unit 5

T Browt “4,@ MG g @i~

ACCOMMODATION F & B SERVICE

Departmental Organization, staff and their duties, hiearc .

specifications. Main funclions of F & B departinent.

Types of food & beverage outlets. Relationship with the olher Dep:

of the Hotel & external agencies.

Pianning Food Service Counter and Restaurant. Restaurant - orge-

service, equipment's & contiol system. Restaurant layout staff requi

duties, roster, basic Restaurant Etiquette.

Coalon

Svperete

The Non Alcoholic & Alcholic Beverages and Bar Operation. Menus

planning, {enninology Menu Merchandising. Gueridon Services.

Room Services. Pianning & operation of various food & beverage

and a Commercial Restaurant,

»
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